Position Zero Cheat Sheet
Taking Google’s Coveted
Position Zero Space by Optimizing
for FEATURED SNIPPETS in Search
Position Zero is not really a new concept. It simply refers to the
ideal placement of Google’s Featured Snippets, which
appear above search results, therefore ‘taking position zero’.
Featured Snippets have actually been around quite a while.
They evolved from Google’s Quick Answer Boxes, which
originally were answers that came from Google’s own
knowledge base. Over time, Google began featuring snippets
from other top search results, not just the Google knowledge
base. These evolved in response to increased voice search.
Clearly, obtaining Position Zero is the best way to put your
results ahead of others in search. So how do you get there?

1.
2.

Answer a Question.
Provide the best information on your topic in the most
concise and useful way. Start with words that formulate a
question.

Answer a Question Better Than
Anyone Else.

6.
7.

Provide the best information on your topic in the most
concise and useful way.

3.
4.
5.

Prices Trigger Featured Snippets.
Formulate featured snippets that respond to queries
about pricing because it offers high value to your
readers.

Use Structured Data.

Structured data helps search engines categorize and
index content. For example, you can use schema markup
volcabulary to lend context to content so that it can
return results with more value to the reader.

Use a Short Paragraph.

8. Ensure There is Search Volume.

Make a List.

9.

Create a short paragraph using approximately 45-97
words to answer the question.

Create a list answer to the question. Don’t be afraid to
get into the nitty-gritty — be detailed. A list of 8 or more
items can be long enough to garner a link back to your
site.

Create a Table.

Tables can offer high value to readers. Google likes to
highlight information in table format. If your table is larger
than the typical Featured Snippet shows (3 column max,
minimum of 2 rows, it willl link back to your site).

Do your research ahead of time to ensure that there is
search volume around the query. Use Google’s Keyword
Planner to identify long tail keywords that searchers are
using.

Use Inverted-Pyramid Writing Style.

Take a page from newspaper-style writing and start with
the most important information first, and fill in the details
to add depth to your content.

10. Learn from Your Customers.

To learn top queries, go to your customers. Use
conversational marketing to uncover what people want
to know most. Use this information to craft questions and
answers that have high value to the reader.

Rich Snippet Answer Builder
Build your rich snippet answers with these valuable keywords
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